YOU SAY YOU WANT A REVOLUTION...
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| PROFITABLE HOSTED BUYER PROGRAMS ]
2010 SISO CEO SUMMIT



CATCH THB%E

Hosted Buyer Events: 3 Models

A Standaloneresort or business venues
A In-show integrated into trade show

A Colocatedheld in same city
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A Revolutionary Way to Produce Revolutionary Result

Increase revenue & profits
Increase market share
Increase customer loyalty
Increase valuation
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Customer Benefits

A Sellers: Guaranteed exposure to hdodreach
buyers

A Buyers: Unique content + networking + best
suppliers
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CATCH T IE%E

Hosted Buyer Events

A Questex currently produces a schedule of 20
per year

A Approaching 50% of our event portfolio
A 15-20%+ annual growth
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Key Considerations

A Fit with your overall strategy

A Size of target supplier & buyer universe

A Concentration of target supplier & buyer universe
A Venue

A Content

A Appointments

A Pricing
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Est. 1985: Largest Trade Event Serving Nightclub & Bar Industr

CONVEg;htclub Bar

TION AND TRADE SHOW

MARCH 8-10, 2010 « LAS VEGAS CONVENTION CENTER

ATTENDEE RESOURCES EXHIBITOR RESOURCES EDUCATION REGISTER NOW

NETWORKING AND o S MARKETING

SPECIAL EVENTS DDOQTUNITIES
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20052007: Plummeting Retention Rates
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2008: Change In Ownership

OXFORD - QUESTEX
A Current & lost customer interviews E—

A Dissatisfaction with audience composition

A Advisory board

A Too little emphasis on quality of audience; quality of content
A Attendee interviews

A Content missing

A Key audience segments missing
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2008: From Key Findings
QUESTEX

M E DI A
A Chain Restaurant & National Account Beverage Executives

A Less than 1000 executives influence all national acct beverage
purchasing

A Must be on approved beverage brand list
Other Audience Factors:
Independent, Multiunit Restaurant, Bar & Nightclub Owner/Operators
Bar Management
Hospjtqlity & Networking Functions
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Top Operators 20082009: AudienceBuilding

Top 100 Clubs
Hosted Program

.///‘
Bar Management /g
Awards Programs AW
Educat|on Program v A\'\c‘.\\'\-(;\t\"\sn\:,nr\\.\‘\”

Hospitality Program

........

300% increase Iin Conferenc

Increase in qualified operato
& bar management

attendance NG




6pm-2am Events

| TUESDAY, MARCH 9, 2010

TOP 100 PARTY
\_; 10:00 PM @ XS Nightclub, Wynn Encore

SPONSORED By e could think of no better way to honor the Top 100 nightclubs and bars in the country than by
throwing a party in their honor at one of the planet's hottest nightclubs, X3 at Wynn Las “Yegas.
With a decadent, free-flowing space inside and an expansive outdoor area surrounding the Wynn
Encore pool, it's no wonder Yictor Drai's second Wynn Las Wegas nightclub has taken the
country by starm. Come join owners and operators from the country's top nightelubs and bars
inside what might just land at #1 on the Top 100!

TOWISIT OUR PARTY SPONSOR ONLIME. ..
ABS0LUT — weware ghsolut. comius




VERY IMPORTANT Qad.
BEVERAGE EXECUTIVES * _ ==~ ™

2010: Beverage Executives + Major Accounts
Launch of VIBE

Hosted Nati onal Account Beverage
Alir, lodging, ground transport

Located at Palazzo

Dedicated conference, awards and hospitality programs

VIP hours on the NCB show floor

VIBE Hospitality & Networking Functions

NCB Hospitality & Networking Functions
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BEVERAGE EXECUTIVES ' _. 7~ 7..:‘ s

VIBE 2010

A Dedicated sponsorship program with $5,680,000 price
points

A Nonhosted registration priced at $39695

A Packaged programs & pricing for sponsors participating in
both NCB and VIBE
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VERY IMPORTANT Qad.
BEVERAGE EXECUTIVES RS- aa) |

VIBE 2010
450 executives attended VIBE @ Palazzo

100% attendance from VIBE Top 100 restaurant chain beverage executive

100% attendance from H&MM Top 20 hotel beverage executives

80% visited the NCB show floor

A
A
A
A5 of world’s |l eading Mixol ogi st s
A
A 60% attended at least one NCB conference session

A

100% attended Hospitality & Networking functions
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BEVERAGE EXECUTIVES * _.7~=3\ ¥°

VIBE 2010

86 sponsoring companies
Spirits, beer & wine brands

Successfully renewed formerly lost sponsors & added significant new
accounts

80% of sponsors either had exhibits on NCB floor or also sponsored an
NCB hospitality/networking event

30% advertised in magazine




Hosted Buyer Programs

Colocated Hosted Buyer Programs
In-show Hosted Buyer Programs
Standalone Hosted Buyer Events

Revolutionary result
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Hosted Buyer Programs

Increase revenue & profits
Increase customer satisfaction
Increase gqualified attendance

Increase retention, renewal and upgrade
Introduce new events
Increase valuation

Reinvent your brand
Recharge your bottom line
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Thank You!

Kerry C. Gumas

President & CEO QU E ST EX

M ED

Questex Media Group LLC
kgumas@gquestex.com
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