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Richard Mead, a Managing Director with The Jordan, Edmiston Group, Inc. (JEGI), 
represents B2B media, exhibitions and conferences, and information companies 
in an M&A advisory capacity. He has overseen the successful completion of many JEGI 
signature transactions, including both M&A and financing assignments, playing an 
instrumental role in helping the firm become the leading investment bank in the 
marketplace.  Since 2000, JEGI has successfully completed more than 70 transactions 
with a total value in excess of $2 billion, involving more than 1,000 events, for large 
domestic and international B2B and B2C media corporations; leading private equity 
firms; and entrepreneurially owned companies.  Recent notable transactions include: the 
sale of The Economist Group’s CFO to Seguin Partners; the sale of Reed Business 
Information’s Television Group to NewBay Media; the sale of dmg world media’s 
California Gift Show to Merchandise Mart Properties; the sale of Gartner’s Vision Events 
to United Business Media (UBM); the sale of Fierce Markets to Questex; the sale of 
Think Service to UBM; the sale of 101 Communications to 1105 Media; the $155 
million acquisition of the remaining 51% of George Little Management by dmg 
world media; and many others.  Educated and trained as a Chartered Accountant in the 
UK, Mr. Mead offers clients a broad cross-section of experience as buyer, seller and 
advisor to public and private companies. He has participated in more than 300 
transactions since moving to the US in 1983.  Previously, Mr. Mead served as Senior 
Vice President at Dow Jones/Teleres, a commercial real estate database business. 
His publishing and financial industry experience includes serving as President and CEO 
of Black’s Guide, Vice President of Finance of Advanstar Communications and an 
international M&A partner at Ernst & Young in New York and KPMG in New York and 
London. 


