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SISO CEO SUMMIT 2010  
OPENING SESSION: 

 

ά¢ƘƻǎŜ ²ŜǊŜ ǘƘŜ 5ŀȅǎΦΦΦέ 



¢ƘƻǎŜ ²ŜǊŜ ¢ƘŜ 5ŀȅǎΧ 



Boom & Busts 
²ŜΩǾŜ ōŜŜƴ ǘƘŜǊŜ ōŜŦƻǊŜΧ 

and always emerged stronger 

ÅΨтлǎ ϧ Ψулǎ wŜŎŜǎǎƛƻƴǎ 

ÅΨфл-Ωфм wŜŎŜǎǎƛƻƴ 

Å¢ŜŎƘκ¢ŜƭŜŎƻƳ .ǳōōƭŜ ϧ /ǊŀǎƘ ƻŦ Ψлл-Ωлм 

Å9/11 

ÅFinancial Services/Housing Bubble  

  ϧ /ǊŀǎƘ ƻŦ Ψлу-? 

 



SISO- 1990-2010:  
  

TWO DECADES OF  
INDUSTRY ACHIEVEMENT 



SISO 1990- Our First Meeting 



SISO 1990- Our First Meeting 
ÅFor-profit organizers needed a forum to share best practices 

and discuss common business issues 

ÅAssociations had historically dominated the US tradeshow industry 

and wielded monopoly powers in many industries until the advent of 
tradeshow entrepreneurs in the 50s & 60s 

ÅExhibitors in many association shows were treated as a source of income 
to fund other association activities rather than as customers and marketers 

seeking to achieve a business ROI on their show investment.  

ÅFor-profit entrepreneurs recognized the demand among exhibitors 

for more professional business marketing events and 
customer service which drove the launch and growth of new 

tradeshows. 

ÅBy 1990 for-profits accounted for 40% of the tradeshows in the U.S.  

 



U.S. B2B Media Market 
Tradeshows & Events have surpassed B2B print and continue to be larger than B2B 
digital spending ς this data through EOY 2008. 2009 and 2010 has seen digital grow 
very rapidly. 

___________________________________ 

(1) Source: Veronis Suhler Stevenson, BNI from American Business Media.  Circulation revenue estimated for 1975-1995, exhibitor revenue estimated for 1975-1997. 

CAGR

'94-'00 '00-'03 '03-'08

Print 9.3% -11.2% -2.0%

Events 8.2% -1.2% 4.9%

Digital NA 33.9% 24.5%

Total 9.3% -6.1% 3.3%

United States B2B Revenue, 1975-2008(1) 
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U.S. B2B Media Market 
Marketers rank tradeshows & events #1 for lead generation, conferences #3 



wŜŎƻƎƴƛȊƛƴƎ ǘƘŜ LƴŘǳǎǘǊȅΩǎ wŜƭŜǾŀƴŎŜ 
and Profit Potential B2B Media Buys In.. 



!ǘǘǊŀŎǘŜŘ ōȅ hǳǊ LƴŘǳǎǘǊȅΩǎ {ǘǊƻƴƎ CƛƴŀƴŎƛŀƭ 
Fundamentals  Industry Private Equity Buys In 

GOLDA, 

THOMA , 

CRESSEY,  

RAUNER  



In the U.S. & U.K Some Went Public 



Expansion: Mega Shows & Launches 


